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Seatbelt Campaign Pays Off for USS Boxer Sailors

By Ken Testorff, Naval Safety Center

“Click It or Ticket,” a twice-yearly national campaign of intense enforcement of seat belt laws, has paid off for at least one set of Sailors. IT2 Tom Ruiz and shipmates from USS Boxer had just attended a "Click It or Ticket" presentation before a recent mishap, and the message paid off.

While making a left turn at an intersection in a neighborhood, IT2 Ruiz noticed another vehicle approaching from the opposite direction at a high rate of speed. Unfortunately, he misjudged the closure rate, and the other driver didn't see the Sailor's car until it was too late. The two cars crashed shortly after the other driver crested a rise in the road.

The only injury occurred when a cooler bounced forward and hit a second-class petty officer who was a passenger in IT2 Ruiz’s car. She suffered a concussion and lost two workdays.

Thanks to the law-enforcement officials who gave the "Click It or Ticket" presentation, to USS Boxer for arranging attendance, and to IT2 Ruiz who checked to make sure all occupants wore seat belts, this incident was only a minor fender-bender, instead of a major crash and a step in the wrong direction during the 50% mishap-reduction campaign.

The ship's safety officer, LCDR Pete Zameska, said, "Disaster lurks just around the corner anytime people let complacency take over in a low-risk environment. No one plans for a crash, but objects in automobiles that aren't secured can become deadly missiles when a crash occurs. Asking the ORM questions, 'What can hurt me?' and 'What can I do about it?' might have allowed all the occupants to walk away without injury."

“Click It or Ticket” is conducted twice yearly by the National Highway Traffic Safety Administration (NHTSA) and the National Safety Council, along with state highway safety offices, the National Transportation Safety Board, and more than 12,000 law enforcement agencies in communities across the country. Navy commands are becoming increasingly involved in the effort, which targets 18-to-35-year-old males. The first “Click It or Ticket” in 2004 ran from May 24, 2004, through the Memorial Day holiday. The second thrust will occur in November. 

About the Naval Safety Center: Established in 1951, the Naval Safety Center is the Navy’s leading organization that conducts safety investigations, analyzes mishaps, and provides safety information to the Fleet. The Center serves communities in aviation, afloat, shore and recreation/traffic, ground operations, and occupational safety and health. Commander, Naval Safety Center reports directly to the Chief of Naval Operations, provides assistance to the Deputy Assistant Secretary of the Navy for Safety, and supports over 4,200 Marine and Navy commands worldwide to promote safety and safety processes and to preserve the lives of our service members. Our web site is at http://safetycenter.navy.mil. Also visit our Navy NewsStand page at http://www.news.navy.mil/local/nsc.

About the 50%-Mishap-Reduction Campaign: On May 19, 2003, the Secretary of Defense challenged DoD to achieve a 50-percent, across-the-board mishap reduction by the end of FY05. In fiscal year 2003, mishaps killed 106 Sailors, and cost the Navy $737 million in equipment damage and lost resources. Of the mishap cost, $694 million was in aviation mishaps. Sixty-six of the deaths were on the highway. The mishap-reduction challenge aims at 10 targets. Four involve Class A mishaps (which cause $1 million or more in damage, destroy an aircraft, kill someone, or leave someone totally disabled): total operational, aviation (which alone accounts for 94 percent of the costs), afloat and ashore. Four other targets involve fatalities: traffic (which accounts for more than half the total deaths), off-duty, afloat and aviation. The other two are the number of destroyed aircraft and civilian lost-time injuries.
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