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       English 101

                Naval Safety Center, 2003


Lesson #3: The Editor's Shopping List: Eight Things Readers Want
1. Information about recent mishaps – how and why it happened, and how to prevent similar mishaps in the future. The “why” of a mishap is much more interesting than the “what.”

2. Current trends or spikes in the mishap rate. Charts or graphs showing the trends, with text that explains or analyzes these trends. Saying what is happening is easy. Readers would like to know more than this surface data.

3. Information about hazards or problems that are currently killing or injuring the most people. These help the reader prioritize what they pay attention to or work on.

4. News: new instructions or policies, changes to procedures, new tools, new ideas. Give readers the highlights, not a laundry list.

5. Useful info: points of contact, available sources of expertise, phone numbers, training courses, new films, how to get training, where to find info that they want or need.

6. Analysis of things found on surveys that are continually done wrong, never fixed, partly fixed, things people don't seem to understand. “Analysis” doesn’t mean “list” – it means you help explain why the hazards continue to exist, why they aren’t fixed, and how to fix them. If the reader has no money and the fix is expensive, writing an article is a waste of ink and paper.

7. Answers to questions that people call to ask. For every person persistent enough to call, ten others are probably too lazy or give up when they can’t get a DSN line.

8. Articles that demonstrate the falsehood of the common attitude, "So you don't think it will happen to you." Articles that prove "Everyone's trying to kill you."
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