Talking Points for a Press Release on Good Samaritan

A Good Samaritan is a person who helps another and does so without expectation of payback.  SAMARITAN also spells out Sailors and Marines, Involved Towns and Neighborhoods.  It is a shame to see military members survive the war or extended deployment, return home, and then die on our roads, parks, or homes because of preventable mishaps.

· Patterned after the Army’s Operation Guardian Angel Program

· Seeks to partner with the community to welcome home our returning Sailors and Marines from the war or extended deployments, to ease their re-entry into our cities and neighborhoods, and to promote and improve off-duty safety issues.

· Pilot in Norfolk and possibly Camp Pendleton.

· We will work with government, civic, religious, and business leaders to let our people know their communities care about their personal health and safety.

· Solicit the help of friends, neighbors and families to sponsor specific Sailors and Marines, to welcome them back to our communities, and to offer help with new traffic rules, road construction areas, and warn our people about the dangers of speeding, fatigue and DUI.  They also can help to offer encouragement and to wear appropriate safety equipment during sporting and recreation events or on home projects.

· Safety Center website will have all the information about the program.  Businesses will get a poster and certificate for their stores, shops, restaurants, or bars that will remind Sailors and Marines to take it easy when out playing, eating or drinking.  Individual Good Samaritans will get a certificate, bumper sticker and zapper as a sign of thanks and as a way to promote the program.

· Program is a joint venture between us, CNI and SD. After the pilot is done, CNI will take over the program and will push it to each region/base.  Representatives from those areas will develop and build a program for their communities.

· We hope to improve awareness, build partnerships with our towns and cities, make Sailors and Marines aware of how much their friends and neighbors care about them, and reduce off-duty mishaps.

· We will make speakers available for local government, civic, religious, and business groups to explain the program and to solicit support.

· We will build a media campaign to announce and to promote Good Samaritan.  This includes radio and TV stations, as well as print media (military and civilian).

We must try to do something “out of the box” to reduce mishaps.  The 50-percent reduction campaign is having some limited success.  Mr. Paul Ajala, the Safety Director for the 1st Marine Division in Camp Pendleton said, “We must try to do something because doing nothing sucks!”  Good Samaritan seeks the community’s help to make Sailors and Marines aware of dangers in their off-duty surroundings.

